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Public Engagement Planner
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Aim:

What benefits, effect or change do you want to achieve because of this public engagement?

\
/Engagement: [ oee(eee |

What method of engagement will you use?
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Evidence:
What data collection techniques will you use? How will you analyse the data?
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Collecting Evidence from Public Engagement Activity

Evaluating the impact of your public engagement event or activity is essential for demonstrating
impact and accountability. You want to prove a change, effect or benefit has occurred because of
your intervention.

Always consider the reach i.e no of attendees and significance i.e change affected.

How to evaluate your public engagement.

Method

Things to Consider/Record

N

Comment cards/graffiti walls

-

N

Ensure you record both the positive and critical
feedback.

/Questionnaires/surveys

S

AN

Consider the ‘AIM’ of your activity and ask
questions that will answer what benefits,
effects or changes have occurred as a result of
your public engagement.

/Interviews, focused groups
and testimonials

N
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Interviews are an excellent way to gain
testimonials as you can ask questions and
probe to get the right testimonial.

Always ask permission to use quotes or take
contact details so consent can be sought Iaterj

Observations

Observations can be recorded for exhibitions \
or focus groups. Consider age, gender, numbers,
time spent at exhibition.

Always ask permission of an individual or groupj

Yo

Video/photographs

/

Always ask consent before using or sharing
videos/online photographs.

Newspaper editorials/or articles

Posts written that include your research.

Social Media

Online hits, comments, pages viewed,
downloads.

Follow on activity

)
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Invitation to speak at conferences, media
coverage, knowledge exchange activity ie
innovation vouchers, KTPs, FUSION and
consultancy.

Speaking/meeting opportunities

Public bodies, community groups, professional
bodies, government, KESS Lectures.

Citation in policy

Change in policy, requlations or
strategy.
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Economic impact
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Increase in sales or job opportunities etc.
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mat is GDPR? \

The General Data Protection Regulation is a new set of regulations that govern how
personal data is handled.

Any individual or organisation who collects personal data has a responsibility to

ensure they are appropriately handling this data. GDPR is about ensuring personal data
is being used for the correct reasons and the owner of the data clearly understands how
their data is being managed.

When running an event or social engagement, you will be collecting, processing and
storing personal data about your attendees. When organsing an event it is your
responsibility to handle data properly and communicate this to your attendees:

What personal data you are collecting

What you will use this data for

If you share this data with any third party

Where and how the data is stored

How long you will store the data for

Always ask for consent to use data/images/videos

Have a clear unsubscribe link to opt-out at any time

Never store attendee data on any service that is not password protected

Avoid using printouts of attendee lists at your event, as these can easily be lost
or stolen - try digital check-ins
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You also have a responsibility to ensure the data is stored securely. You should consider
using a third party eg GetInvited, MailChimp or Eventbrite.

Storing Evidence
PURE can be used as a ‘log’ to store all evidence - log in to PURE

at https://pure.ulster.ac.uk/admin/

View the Pure Impact Module User Guide -
https://www.ulster.ac.uk/internal/research/files/impact-development-
series/training/impact-pure-user-guide.pdf

For more information contact the Impact Team at impact@ulster.ac.uk





