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Ulster University actively seeks to build and engage in
sustainable partnerships with the primary aim of positively
influencing individuals and communities across the region
through encouraging achievement, recognising success and
improving educational attainment.

This Annual Review showcases the wide range of
Community Engagement activities the team have engaged in

2019-2020.

We have relocated to The Gatehouse on the Magee campus,
accommodating the Community Hub and the new Social
Justice Hub, accessible from the main campus and from the
Northland Road Gateway entrance.

If you require any further information on the work of the team
or our activities, contact community@ulster.ac.uk

Claire Mulrone
Community Engagement Manager




Payments 0

Ulster University joined forces
with The Fostering Network
Northern Ireland and the Health
and Social Care Board to launch
the Tick the Box campaign for
2019 at the Belfast Campus.

This initiative aims to encourage
applicants with backgrounds of
fostering or social care to declare
this by ticking the box on the
UCAgapplicqtion form. In this
way students can help ensure they
receive appropriate support from
the university.

At Ulster we are committed to
ensuring that our Widenin?
Access and Participation Plan
reaches those most in need. For
those who have left care or have
previously spent time in care and
are thinking of applying to the

Care Leavers Bursary

08/09 09/10 10/1

8 14 22 | 29 31 34

7000

£500 per bursary 09-13

£1000 per bursary 13-14

University, we may be able to
provide financial support an
access to accommodation as well
as specialist pastoral care.

We are however reliant on
applicants themselves voluntarily
declaring their background. By
ticking the box applicants from a
care Eack round will allow us to
help them trom the start of the
application process.

The event was also aimed at
foster carers and social work
practitioners in order support
oun% eople to go to university.
t enables those in the Health
Trusts to meet with relevant HE
staff and enables them to
understand the fundinq‘qnd
support processes for the young
person attending university.

N/12 12/13 13/14 14/15 15/16 16/17 17/18 18/19 19/20

42 48 58 59 -7 4 57

11000 14500 15500 34000 42000 48000 58000 59000 57000 57000
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The Social Justice Hub on the Magee campus,
Erovides free legal advice on Social Security,
mployment and aspects of Family Law. Cases are
taken by undergraduate and postgraduate students
under the supervision of experienced law staff.

The Ulster University Law Clinic provides advice and
representation in areas of;

SOCIAL SECURITY LAW

Disability Living Allowance (DLA)
Personcrlndependence Payment (PIP)
Employment & Support Allowance (ESA)

EMPLOYMENT LAW
FAMILY LAW

McKenzie Friend assistance for the following proceedings:
Domestic Violence

Contact & Residency

Ancillary Relief (Financial Remedies)

CONTACT

Dr Esther McGuinness
ep.mcguinness@ulster.ac.uk

+44 28 9536 7249

Claire Mulrone
cm.mulrone@ulster.ac.uk

+44 287167 5992




FAMILY AND

ENMREONVIENIT

Councillor Mary Durkan BL facilitated the Family Law
Training with Dr Esther McGuinness and

Claire Mulrone with community and students partners.
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#PROUDOFUU

#COMMUNITYENGAGEMENT
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Photo L-R -
Emma Hetherington Community Engagement Ulster University,
Dr Malachy O'Neill Provost Ulster University Magee campus,

Anne Mooney Community Engagement Ulster University,
Patricia Doherty (John’ssister) Donall and
Paul Cassidy Community Engagement Ulster University.




STUDENT STATS
AND FACTS
2019-2020

Easa i\

Total number of Magee
students
by Campus

The Annudl
Science
Shop
Awards

The Annual Science Shop Students Awards
recognises the achievements of Ulster students
who have completed projects for a Science
Shop partner. The Science Shop provides
students with community-based learning
opportunities while meeting the demand for
evidence informed research from our
community and voluntary partners.

students cAEPUS

2019-2020 200

(60) ol |

o,

Belfast
campus

Total number of
community partners

= 40 Projects completed
o 148 i i 4 Community Partners

This years winner’s are...

Julie Smith Leddy and Total number of R Shdertindsed o o ey
ulie mi (] y an Science Sho Students completing final year eyl B Sy
: P projects achieved Trust and Pink Ladies
projects Cancer Charity

Alannah Stephens

Annual Science
Shop Awards 55 Projects completed

14 Community Partners

Julie Smith Leddy won the first prize, LLM
Access to Justice, engaged with La Dolce Vita
and explored the barriers to reporting
domestic violence: a local perspective.

Julie Smith Leddy MSc Employment Law
and Pracfice with La Dolce Vita

Alannah Stephens BSc (Hons) Communications
and Public Relafions with Ulster Rugby

Annual Science Shop
Digital Media Award

Jenny Lindsay, Alex McQuitty, Bethany McMordie 8 .
BSc (Hons) Interactive Media with Female Sports Projects completed

Forum Northern Ireland 3 SepmRy R

45 Projects completed

Alannah Stephens, BSc Hons Comm 39 Community Partners

Management and Public Relations worked
with Ulster Rugby and undertook an
evaluation of the communications methods
used by Ulster Rugby in attracting, engaging
and retaining female players”

For more information:  T:028 7167 5992  E: scienceshop@ulster.ac.uk ~ W: www.scienceshop.ac.uk




SIFOWCAS[E

10,01,.2020

INTERACTIVE
MEDIA
DESIGN
SHOWCASE

In January 2020 Interim Vice Chancel
Professor Paul Bartholomew hosted the EQYS at
the Coleraine Campus celebrating the work of
final year Interactive Media students who
worked with nine Science Shop community
partners. The students in small teams worked on
a variety of live media briefs for their Project

Social Module.

This forty-credit module seen students produce
professional media outputs including, new
visual identities, logos, websites, video, motion
graphics, merchandise, and corporate
communication guidelines.

Partners included .....

YEHA, Triangle Housing, HERe, Greater Village
Regeneration Trust, Pink Ladies Cancer Charity,
Care Zone, Sports Forum NI and Great Place
North Belfast.

Annual Science Shop Digital Media Award winners Bethany
McMordie, Alex McQuiity and Jenny Lindsay, with Adrian
Hickey, Interim Vice Chancellor Professor Paul Bartholomew
and Claire Mulrone.




Science Shop Students from @UlsterBizSchool
Magee campus raised a staggering
£19,216.69 for four local Charities.
Congratulations to the @UIsterUni staff,
students and our Science Shop partners

@pinkladiesderry
@Foylerescue
@FoyleHospice
@FDSTrust

#ProudofUU #CommunityEngagement

PLY TACSS
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“Engagement with the Science Shop has had an
immensely positive impact: the Magee students
generosity has enabled us to meet the sensory,
educational, social and personal development
needs of children and young people with Down
syndrome aged 0-30 “

’

Christopher Cooper, Manager of Foyle Down Syndrome Trust
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Paula Reynolds Belfast Charitable Society

Duncan Morrow Ulster University
Stella Bryne National Lottery Heritage Fund

GREAT
PLACE
NORTH
BELFAST
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CARE
ZONIE

Care Zone
Care Zone Champions

The ‘Care Zone’ Report was officially
launched in Belfast City Hall October
2019 setting out the priorities for
addressing poor health indicators in
north Belfast, including high levels of

suicide.
Lunch of the :
The Care Zone project formed part of
Care Zone the dc?reed actions emerging from a
. suicide prevention workshop which
reporfs N Be|fas’r took place in Segtgmber2 16. The
Cit HCI” project V{tosdestol lished fas'? "
community development pilot to
Y tackle poc);r mentarheclthpcnd reduce

suicide in the Sacred Heart Parish in
north Belfast, an area with a high
prevalence of mental health issues
and high suicide rates. The project is
led by the Liﬁhthouse CharltFy and
brings together a number of key
stakeholders that operate in the areq,
including statutory, voluntary and
community organisations and local
residents.

This year over 100 Arts, Humanities &
Social Science students from
Interactive Media with Adrian Hickey
and Sociology with Ciaran Acton
undertook projects with Care Zone.




ARCHITECTURE SPORTS




James Houston and Claire Mulrone with

Professor Melanie Giles, Sally Campton volunteer and
Community Outreach Manager at Abbeyfield and
Wesely with the winning student team who won a

Science Shop Prize. James Houston and Claire Mulrone

who developed this module in partnership have also
recieved a Distinguished Education Excellence Award
for Professional Practice Innovation Award




CANCER

CHARITIES

Every year students across our Ulster
campuses partner with a variety of Cancer
Charities through the Science Shop.

This year we have engaged

undergraduate Psychology, Interactive Media
and postgraduate Communications students.
With Phil Ramsey Public relation students
partnered with with Cancer Focus NI to develop
PR strategies targeting outdoor workers to be

Sun Aware and Sun Safe.

The Pink Ladies projects included how best to
support their services user psychological needs
and the development of a new visual identity,
web page, video and media outputs developed
to raise their online preventing, supporting
educating and preventing cancer.
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Recognising the national focus
on the area of Care Leavers,
the collaborative My LACES
project, Mentoring Young
Looked After Children with
Educational Support, focuses
on earlier intervention. This
project offers ten young Looked
After Children, LAC, the
opportunity to attend university
and be mentored by Ulster
University's social work (SW)
students every Wednesday. The
collaboration between the
Western Health and Social
Care Trust and Ulster University
is exclusive to Social Work
Students who have volunteered
their commitment for this
period. The project is distinctive
in that it matches the referred
children with student social
workers for a three-year period
and is targeted at earlier
intervention in primary school
from primary 5 to primary 7
(Key Stage 2).

RANBEINIGE
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https://hirethemac.com/success-stories/front-stage-festival-include-youth




ENDEA
SHIELD

Ulster University in conjunction
with Community Education
Partners, have established the
Ulster University Endeavour
Shield. It seeks to support,
recognition of talent out with
the university and in the wider
campus communities in
Northern Ireland as part of the
recognition of the educational
programmes being delivered.

This will be awarded annually to
a single adult learner or group of
adult learners.

Open initially to adults engaged
in an accredited learning
provision delivered by community
education partner. The Ulster
University Endeavour Shield will
be presented at a Provost Winter
or Spring Reception in a local
campus of the University during
semesters one or two during each
academic year.




DESIGN

FOR

KINDNESS

During the Easter break,
ﬁlccemenf student Emma
etherington from
Community Engagment
entered a ¥—shirt
competition with Make
Thread, a social
marketplace for aspiring
designers to start their
own fashion line and to
give to a worthy cause.

Emma entered their
Kindness Campaign, to
design a T-shirt relating to
the current PANDEMI
COVID-19 successful
designers would have the
chance to ﬁe’r their T-shirts
printed with the proceeds
donated to the National
Emergencies Trust.

Having designed a T-Shirt
themed Stay Home, the
design was'a modern

colourful elongated
empty streetscape
graphic and if you look
closely enough you can
see silhouettes in the
windows reminding us
that there is still life behind
every door.

My message is; even
though our streets are
empfy our world still has
routine. Our
conversation, love and
self-care has not been
cancelled, our biggest
show of love! right now, is
staying Home and
Protecfing the NHS.

Emmas design was
chosen and her campaign
was successful so all
proceeds from her T-shirt
is going to the National
Emergencies Trust.

CREATIVES
AGAINST
COVID

Emma also designed a comf)oign has been

poster for the “Creatives  highly successful and

against Covid-19"relating well-known designers

to the theme, “Soon.” The from across the globe has

campaign asked came together to raise
esigners to forward funds.

Designs for posters and

raise funds for Women's ~ Emmas poster will also be

Aid and ISPCC Childline, exhibited in the Guinness

helping vulnerable Warehouse in Summer

women and children 2020, as part of the,

impacted by self-isolation ‘Creatives Against Covid,’

during COVID-19. The exhibition.

This publication was designed and edited by

Emma Hetherington, Community Engagement,
Digital Media Design Assistant n
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