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Why write for a news organisation?

❏Reach a wider audience

❏ Participate in a debate 

❏ Influence policy







Cutting through the clutter

● Pick your topic wisely

○ Why now? Why you?

● Make sure you match the format

○ Opeds are not press releases or speeches

○ Don’t send 2,000 word research papers



Make an argument

Wrong

1. We did XXXXX, hooray for us

2. We did a study and found XXXX

3. XXXXX happened, then YYYY 

happened

4. Anything that ends “time will tell”

Right

1. While doing XXXX, we overcame 

YYY and learned ZZZZ, which 

matters because….

2. AAAAAA should do BBBBB and 

avoid CCCCC

3. DDDD is happening, which 

reminds me of EEEEE, so I 

predict FFFFFF



Write what you know



How to write well



Four simple rules

❏ Think about the readers

❏ Write clearly and accessibly

❏ Use specific examples

❏ Be pithy and sharp



Who are your readers?

Where do they live?

How does that affect what you write



Who are the readers

What do they know?



Write clearly and accessibly 

❏ Short, sharp sentences

❏ Specific examples

❏ Avoid complicated sentence structures and multiple clauses

❏ No Jargon



Use colourful phrases



Use specific examples



Avoid Jargon!!!!!!

As the markets fluctuate, equity cheerleaders are 

insisting that a correction presages further strength

amidst solid growth prospects.

Yet, the parallel with year 2000 when similar 

promises were trounced by many a dead-cat bounce

is unmissable; not so much in terms of over-valuation

in the tech sector but rather on account of the 

leverage built into company balance sheets. 



Don’t do it

● Acronyms and jargon

○ CDO, CDS, MBS, MBA, AAAS, AARP

○ C-suite, innovation-based, 

● Lots of internal quotes

○ “Covenant lite”, “rights-based”

● Clichés

● Latin 

● Unnecessary complexity



Why bother?



Through two randomized experiments, researchers 
found that op-ed pieces had large and long-lasting 
effects on people’s views among both the general 
public and policy experts. The study, published in the 
Quarterly Journal of Political Science, also found that 
Democrats and Republicans altered their views in the 
direction of the op-ed piece in roughly equal 
measure.

https://www.nowpublishers.com/article/Details/QJPS-16112




Get out there and pitch


