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COURSE REVISION: 

BSc Communication with Advertising (full-time & part-time)   2923/4941 
BSc Communication with Public Relations (full-time & part-time)   2894/2377 
BSc Communication with Counselling (full-time & part-time)   2906/3103 
BSc Language and Linguistics with Advertising (full-time & part-time)  6381/6809 
BSc Language and Linguistics with Public Relations (full-time& part-time) 6383/6812 
BSc Language and Linguistics with Communication (full-time& part-time) 6385/6810 
BSc Language and Linguistics with Counselling (full-time& part-time)  6382/6811 

 

Rationale for the Structure and Naming of the Exit Award at CertHE level for 
students on combined degrees. 

The rationale for awarding combined subject students who exit at level 4 a CertHE in 
their major subject centres on two issues: the degree of flexibility in the single 
subject curriculum and the appropriacy of coverage in the minor subject curriculum.  

For some of the minor pathways in the school, there is simply not adequate breadth 
and depth of coverage of the named discipline at Level 4 to merit the naming of the 
minor at CertHE level. For example, at level 4 a student on the advertising minor has 
completed a module in marketing and a module in PR but has yet to complete a 
module in advertising per se. Hence a CertHE in “Major” with Advertising is simply 
not tenable. More generally, all the minors pathways relate to professional 
applications and it would be misleading in the marketplace if these were named, 
given the minimal amount of study at CertHE level 

However, a combined degree student, given the principle of deferred choice and the 
regulations on transfer (detailed below), would be deemed as having completed 
sufficient study of Communication learning outcomes at level 4 and sufficient study 
of academic and transferable skills at level 4 that they would be eligible to transfer to 
single subject Communication. It was therefore deemed appropriate that such a 
student opting to withdraw rather than progress to year 2 (of either programme) 
should be eligible for the CertHE in Communication.  Given that the rules for transfer 
from combined programme to single subject apply to all the combined programmes 
in the school, this principle of awarding the CertHE based on the major is applied 
across all the combined programmes at level 4. This allows us to communicate a 
consistent system to all students that has academic coherence and offers parity to all 
students. 

Structurally, this is managed by designating the 80 credits of the major subject as 
compulsory at CertHE level and the remaining 40 credits as optional at CertHE 
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level, even though these modules may be prerequisites for level 5 modules and 
therefore may be treated as compulsory for student progressing to level 5 depending 
on which pathway they take.  This system is already in place with respect to the 
“minor taster modules” in semester 2 of level 4. They are optional for Single Subject 
students but prerequisites for transfer into the minor.  

Note that, given the desirability of optionality within an academic programme, it is 
rarely the case that the same award title is a guarantee of exactly the same suite of 
modules, so there is no prima facie reason to expect all CertHE students with the 
same award title to have followed exactly the same modules. In fact, there is already 
likely to be variability among single subject students who exit at CertHE, given the 
optionality in semester 2 of Level 4. 

 

Extract from Regulations for deferred choice and transfer between 
programmes 
The combined degrees programmes in the School of Communication (with one 
exception) are designed to implement the university policy of deferred choice. In 
other words, transfer in either direction between related single subject and modular 
programmes is permitted at any stage prior to the commencement of second year: 

Students on the single subject degree may choose a module from one of the minor 
pathways as an option in semester 2 of first year. It is then possible to transfer to a 
modular programme incorporating that subject as a minor. The exception to this is 
Advertising as a minor, as students must complete the first semester marketing 
prerequisite MKT104 Fundamentals of Marketing. 

Students who have enrolled on a modular programme may also transfer to the single 
subject degree related to their major subject at any stage prior to commencement of 
second year. 


