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VARIATION OF REGULATIONS – EXIT AWARDS 
 
The following new programme proposals were approved as part of the revalidation of Subject 
Unit 5G: Business and Management which took place on 9 April 2013: the MSc Management 
in Creative Industries (FT/PT) (Jordanstown) and the MBA with Creative Technologies (PT) 
(Magee). The Faculty is seeking approval to vary University regulations relating to the title of 
exit awards in respect of both programmes. 
 
MSc Management in Creative Industries / Postgraduate Diploma Management in 
Creative Industries / Postgraduate Certificate Management 
 
The MSc Management in Creative Industries develops sector-specific knowledge and 
appropriate skills in a creative industry context. The duration of the MSc programme is 
normally one calendar year of 3 semesters for full-time attendance, and two calendar years 
over 6 academic semesters for part-time attendance. Students undertake eight compulsory 
modules in total to obtain the MSc Management in Creative Industries. In full-time mode the 
Postgraduate Diploma is completed in two semesters and the Postgraduate Certificate in one 
semester.  
 
The Postgraduate Certificate stage of the programme explores a core set of concepts and 
ideas about business enterprise and management. In addition to further developing core skills 
through the Enterprise and New Venture Creation module, the Postgraduate Certificate stage 
also challenges students to apply their understanding of core topics to contemporary issues 
and specialist fields of business and management such as Finance and Marketing. Students 
may exit with a Postgraduate Certificate Management provided they have passed all 
modules up to a value of at least 60 credit points.  The title of this exit award cannot be 
‘Management in Creative Industries’ as no specialist modules have been completed at this 
point. 
 
The Postgraduate Diploma stage of the programme explores in more detail the environment in 
which the organisation seeks to grow and prosper, including the strategic operational and 
human influences. It is also at this point that students are made aware of the need to better 
integrate functional areas to enable the organisation to take a more strategic approach. 
Students who do not achieve sufficient credit to be awarded the Master’s degree or who chose 
not to proceed to the final stage of the course may exit the course with a Postgraduate 
Diploma Management in Creative Industries provided they have passed all the modules up 
to a value of at least 120 credit points.  The ‘Management in Creative Industries’ title is 
appropriate at this point as students will have completed a specialist Design Enterprise, 
Management and Leadership module, in addition to furthering their knowledge and critical 
understanding of the application of management functions within the creative industries sector. 
 
The final stage of the programme develops an innovative and experiential perspective to 
student learning through the Business Model Innovation module and the specialist Strategic 
Design Direction project. Successful completion of the programme leads to the award of the 
Master of Science (MSc) Management in Creative Industries. 
___________________________________________________________________________ 



MBA with Creative Technologies / Postgraduate Diploma Business Administration / 
Postgraduate Certificate Business Administration 
 
The MBA at Ulster develops aspiring senior managers with the requisite toolkit to be 
successful in a changing and challenging business environment. The emphasis is on 
leadership through strategic management with a significant practical and professional 
orientation to the programme of study.  

 
The standard MBA course comprises 10 compulsory 15-credit point taught modules (including 
a field consultancy project) and a 30-credit point Management Project. Building on this model, 
the MBA with Creative Technologies aims to build creative business skills and knowledge, 
alongside people skills and self-development. Essentially, there are two specialist modules 
delivered: Big Data and Social Analytics and the bespoke Management Project module. A third 
creative leadership module is delivered but is considered less ‘specialist’ and is rather a direct 
alternative to the standard version, delivered in a manner more akin to the creative 
technologies approach. Part-time students can take between two (6 semesters) and five years 
(10 semesters), with the former as the norm, to complete the course depending on their 
desired rate of progress.  If students fail (or choose not) to progress to the full MBA but have 
passed the requisite number of taught modules up to a value of at least 60 or 120 credit points 
respectively, they may exit the course with the award of a Postgraduate Certificate Business 
Administration or a Postgraduate Diploma Business Administration.   
 
The Postgraduate Certificate stage of the programme comprises a broad range of compulsory 
foundation (vocational/functional) management modules as would be expected from a 
generalist management qualification, beginning with Marketing and Accounting and Finance in 
semester 1.  Semester 2 follows this functional foundation with Managing People in the 
Organisation and Operations Management. Students may exit at this stage with a 
Postgraduate Certificate Business Administration provided that all modules have been 
passed. The title of the exit award cannot be ‘MBA with Creative Technologies’ as no 
specialist modules have been completed at this point. 
 
Thereafter, modules allow a structured progression towards a more creative and strategic 
emphasis with modules including Innovation and Entrepreneurship, E-Business and 
Economics in the Business Environment. Students who do not achieve sufficient credit to be 
awarded the Master’s degree or who chose not to proceed to the final stage of the course may 
exit the course with a Postgraduate Diploma Business Administration provided they have 
passed modules up to a value of at least 120 credit points.  As above, the title of ‘MBA with 
Creative Technologies’ would not be appropriate as there is insufficient differentiation from the 
standard MBA coverage.  The final level of the course however seeks to develop a visionary 
and more applied perspective to student learning through the Leadership and Change, 
Strategy and the Management Project modules. During this phase, students become much 
more immersed in the creative technologies application and successful completion of the 
programme leads to the award of the Master of Business Administration with Creative 
Technologies. 
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