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Promoting your Impact with Ulster’s

Marketing & Communications Team

Dotty Mcliroy — d.mcilroy@ulster.ac.uk
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What we will cover

« Marketing and Communications support available

« UU Channels available for promotion

* Tips for a Success Marketing & Communication Campaign

* Process for requesting Marketing and Communication Support



h\g
l/UIs_ter .
University

Dotty Mcliroy — Marketing Business Partner

» Research Project/Centre Launches
» Research Outputs/Impact

« Events/Conferences

 Participant Recruitment

« Book Launches

 Partnerships




Wider Marketing & Communications M

Resources

Creative Services

* Marketing Materials Design
« Website/Web page Creation
« Photography/Videography

* UU Social Channels

PR Team

« External Media Coverage
* Insight

« Political Coverage

Perscealsed

ast updated: 7th October 2022
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Dr Marie O’Neill named Nursing Researcher of the Year at
he Royal College of Nursing NI Awards 2022

Ulster _
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Centre of Digital Health |
Technology @™ & & %y

Providing unique collaboration opportunities within a
world-class digital healthcare technology innovation
ecosystem.

«  Ulster University @
17.9K Tweets

The Vision

The vision underpinning CDHT is to help establish the Belfast City
Region as one of the best places in the world to design, develop and
aunch innovative medical devices and disgnostics measurably
contributing to economic growth and productivity, reduced healthcare
costs, enhanced levels of care and improved patient outcomes.

It seeks to achieve this through the development of 2 collaborative
innovation ecosystem that enables clinicians, industry and researchers
towork on mutually beneficial projects , driving development in medical

8 c Following

ter University @
terUni Follows you

it news, research and events from Ulster Uni. A leading University with world-
teaching. Student or prospective student? Follow @StudyAtUIster #WeAreUU

orthern Ireland (2 ulster.ac.uk Joined July 2008
) Following 51K Followers

Followed by Belfast Region City Deal at Queen’s, Research and Innovation @Queen'’s,
and 259 others you follow

‘weets Tweets & replies Media Likes
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Research & Innovation Specific Channels

earch & Innovation @UUResearchinnov - Sep 29
are supporting local families at risk of fuel poverty.

2Project Conference highlighted the important collaborative

Res:
We
Our @Spire!

work of our researchers and partners to support vulnerable households at

Research & Innovation Social Channels - active

Research & Innovation Blog - upcoming
Innovation Newsletter — upcoming - =
Stakeholder Newsletter — working with Grace
Irish Times Partnership - active

Local Media Partnerships - upcoming

Research & Innovation @UUResearc hinnov - Sep 29
@nihecommunity @SEUPB @QUB_Innovation @DkIT_ie @UniStrathclyde
@WeAreArbarr @Sunampltd




Define your Key
Messages

Know your
Audience

Select the Right
Channels
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Create Content
that Tells a

Story




Logo Development

Suite of Creative Assets
Website

Videography

External Media Coverage

ARCHITECTS
|OF 1Al

| ARCHITECTS |
I OF CI

| Architects of Change

TRAINING

PEOPLE
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SUSTAINABLE MANUAL
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Anna Skoura — Research Associate Community
Partnerships Specialist

Always responding quickly, informatively and
enthusiastically, working with Dotty was a joy.
It was great having the team in our Urban
Room for two days! They both showed great
interest to our project's needs and were able
fo create a film that captures the essence of
what the CCQOL project strived for.
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Building a Personal Brand

« Successful marketing is about people, not products or services.

* The most popular Linkedln posts are personal stories that people
connect with.
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Process of Requesting Support

1. Contact Marketing Business Partner at earliest convenience —
Dotty Mcllroy (d.mcilroy@ulster.ac.uk)

2. Check project deadlines against M&C lead times.

3. Complete the applicable brief individually or with the help of BP.
Briefs can be found: https://www.ulster.ac.uk/communications-

toolkit/brief
4. Feedback from individual teams on dates, content & channels



mailto:d.mcilroy@ulster.ac.uk
https://www.ulster.ac.uk/communications-toolkit/brief
https://www.ulster.ac.uk/communications-toolkit/brief
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If in doubt, drop us an email.

* We will do what we can to fit your request into the schedule.
* We can do more when we have more time.
« Keep us up to date with any research activity.





