
Competitions & Markets 
Authority (CMA) Compliance 

Advice



CMA guidance relates to three specific areas of practice 
where we, as a University, need to take action: 

1. Information provision – clear, comprehensive and timely

2. Terms and conditions – fair, clear and transparent.

3. Complaint handling processes – accessible and fair

The University must provide clear and accurate material information 
before and after an offer is made:

• Pre-contractual stage - the promotional and recruitment period

• Post-contractual stage - from the point at which an offer is accepted



Material Information
Pre- application stage:

• Course content, structure and duration

• Total costs of course (incl tuition fees and additional costs)

Offer stage:

• Course content, structure, duration, costs

• Identify any changes since they applied

• complaints handling and cancellation rights

• Terms and conditions, regulations, codes of conduct



Course Information

Course title Entry requirements

Award Course structure

Awarding body Modules – core and optional

Length of course (PT/FT) Delivery methods

Location of study Assessment methods

PSRB Accreditation Costs



Course Changes

• Changes made in response to subject or pedagogic developments, in 
response to wider stakeholder feedback and to benefit students. 

• Faculties encouraged to submit CA3 forms to CMS by:
• Semester 1 modules - 31 March (or 31 July for changes arising from recommendations 

of EE or staff departure)
• Semester 2 modules - 31 October
• Semester 3 modules - 30 April

• Online prospectus updated following DFO approval.



Substantial Material Changes

Course title Mode of attendance

Aims/outcomes duration

Core modules Nature of award

Contact hours (over 33%) Accreditation status

Range of option modules Discontinuation of course

Assessment methods



Consulting students

• Course changes after an offer – change of contract

• Substantial changes – current students must be consulted

• Consultation via:
• Staff-student consultative committees
• Student focus groups
• Student representatives

• Nature of consultation:
• Nature of change
• Impact
• Rationale
• Methods of feeding back



Online Prospectus

• OLP displays all courses on offer

• Must provide consistent, relevant and correct information

• Information draws from CMS, Banner or inputted directly

• Course Directors – OLP editors

• Course Director nominated in CMS - must be kept updated

• Marketing & Comms support:
• Accessing the OLP

• Guidance notes for OLP

• Faculty Marketing Business Partners

https://www.ulster.ac.uk/__data/assets/pdf_file/0005/506966/Online-Prospectus-Correct-processes-for-uploading-course-content.pdf
https://ulster-my.sharepoint.com/personal/n_bartholomew_ulster_ac_uk/_layouts/15/onedrive.aspx?listurl=https%3A%2F%2Fulster%2Esharepoint%2Ecom%2Fsites%2FMarketingAndCommunications%2FHow%20to%20guides&id=%2Fsites%2FMarketingAndCommunications%2FHow%20to%20guides%2FOLP%2FWriting%20for%20the%20online%20prospectus%20Guide%20%283%29%2Epdf&parent=%2Fsites%2FMarketingAndCommunications%2FHow%20to%20guides%2FOLP


Blackboard Course for staff: CMA Compliance - Guidance for Staff

https://learning.ulster.ac.uk/webapps/blackboard/execute/launcher?type=Course&id=_313024_1&url=


CMA Advice:

https://www.gov.uk/government/publications/higher-education-consumer-law-advice-for-providers


CMA compliance and COVID 19 pandemic

• CMA recognises that providers had to adapt LT&A approaches during 
the pandemic

• Pedagogic change = change in material information provided to 
prospective and current students

• CMA recognises that these changes have been necessary to 
implement public health advice and to keep staff/students safe 

• Where changes were necessary (in covid context), 
investigation/regulatory action is unlikely


